4£

» 72~
1z
Pl

T4 B A(ErEa)Edsg
p

%

NE T L
(- )5 i3 % &mzm;&(gﬁﬁ,}%zﬁ)
C)FuEBE- & cdphs - &)

S BB BRI ERE AT FRT E AP KT %
feF )k 13254 -
=R BHARE Bk
(- VT 0 A REEL L £ AR
¢°?ﬁﬁ§i5&ﬁ?iWM%iﬁﬁ°
CVRBEY(E)N () 2B HE0E L »
ST EY E"l“"‘ﬁ_@ﬁgﬁﬂ (7 F3
JRAE Y (2)) -
(F)Er i wL0FA -

Frpv g2 FRARLT R
Oﬂﬁ%%ﬁ
L& i2(10 £ 4)

T RTEYS
Qr-#=(64~)

2.4 30 A (20 5 4)
(1) % 2 AE3 2 B(5 )1+ B 32 3fe
(At § #4732 B (7)1 B2 54
(B p BPEAR 2B (7)1 FHL MR
@ ph PRAFR FH > BY

AR S S
(S)ﬂ\,ﬁli Lu.»;:gxﬁ’ %3‘10
(&ﬁ%$ﬁ&ﬂﬂ JEA
E‘V%iww$ﬁ£§9& B 29 B 4
£ r e E Al -
()5 Ag (=) 13
Q)gAE (=) | 3 /
@éage) |3 “‘W AR R RN R 3R R R
(4) &5 (=) L |3 ﬁiiﬁﬁuFﬁuxi*:*§9WW£
(B)st:* 5 (- ) £ 13 B0 LRI ARG E 2 2 F
(6)3° % (2) T |3
-
(NERS > 13 [ giv - egRieEl. FRAEITIET
(?ifT; - g BEfpgmi 3 idif b 230k
(;ﬁ??&;ﬁ N “% g * (F’E%&M%iﬁ Friv @i R
v I e = =R Ao L o) o
(10) | & ¥ 73R o o |3 2iF _ ) _ _
— 1, 71| | " EFH BB EEVCNRP F o TERZ
(10) |7 2 + | 2 [piEs LAFR AR EFREED defh Y T F
T2 (%) $24 2EFLERAHHI > 12 F
Ao FTRREFILELI UG L 1 E
1282 o

-

N

— ~

it mz\(l()ﬁﬁﬁ)?i’%l\)‘?ﬁ’*)
7
B E i Fﬁcﬁiﬁ §/’a\§: Mk 16 4~
e e f Bl -
(Dt~ (-) R
@)ttt ~ (=) = 2
()74 3 2(-) = |3
(COb S = |3
OIE 2S5 = 3
G) 747 () x 3

H R

A h R EFER R L

22 e 2 2a g
T . 73“\‘—'1\‘3‘

B LIE S 45 8 A

bag ekt 12 F4

X pp 2 BEF ST o
B iR

X%z\féﬂ’fl‘% FERKGFELAES = géi
037 11 P &Y~ % $%8 % & (2 55 : 1031000020) 74
=

FICE FOETIESE i

r',f l;pﬁtﬁi%ﬁ %ﬁ;]o
Bk L Eir 2 R & AR ERAPHL o&r;ﬁ;ﬁ; P F o Rh o AR B ERE

S8 F ARBEREEEF

22

%

'

RS Jus

i

Zfeit g 4 103 &

114 # 02 * 04 p 337



i

7 FrEIFrE 4 B ETEP i
E ¥ F 8 £ 5 4
e # i T FEENER

(1) BaggAhs — % ik 3 (42) AEE B U5 F RASHA " 3
(2 BHMeHRT BE q—ﬂ Mkl = 3 FGEFF FA%)
(3) i® fF A 47 (&I 3fz) L 3 (43) #in gL L 3
(4) =3B ar L 3 (44) K7l g L 3
(5) +E5AEF(-) = 3 (45) iTEET - 3

(ﬁf%ﬁ) COMD Y-St - 3
6) Fa~ZF(RE* L | X 3 (47) Mz E4 L 3
) (48) B & % # 52 £ |3
(7) & ¥t L |3 (49) 5~ it 74 L 3
(8) miFivng B 3 (50) i % &K Y 3
(%fwﬁLﬁf i B & 3 (1) FHHEH(-) x 2
(10) & % 74 K 3 (&)Fﬁ%m() L 2
(1) AFEFH(rrrEEE) X 3 (53) & % i ¥ Wk I >
(12) 7 %32 K 3 (54) ;@x@&( ) L 3
13) FHFE 2 k* (R | > |3 (55) {4 % (=) L 13

& A T A RIL L A 3T) (56) 74 e i itk AL £ |3
(14) 7 f3girl e (G7) b 5% 8D 4 £ 13
(15 RASEHER > 13 (58) 3+ K sttt —F 2| L | 4
(16) 7w ¥ 32 - 3 AR ~
(17) &% iw L 13 (w)@iﬁ%eﬁ PREr| , |,
(18) Fayer e % E 3 B 3%
(19 ¥ T EEFH Zx 3 (60) A-¢ & 5 744 & 3
(20) &4 2(-) = 3 (61) &~ @ ax(-) - 1
(21) B vk E 3 (&)a #Far(2) Ex 1
(22) 28§ B 3 (63) T3 par(2) X 1
(23) R i7 4 x 3 (64) % & 74 &8 (5A v 3
(24) g ¥ - 3 %%ﬁwpﬂ) -
(25) RIFTEATA &P 1D - 3 (65) R iFE ¢ 4 1A B .
(26) =% Keop (R feweg) | & 3 ffﬁ_fi,ﬁf

(GEFS 75%A7) (66) 4+ 22 ¥ € 1
(27) &M E e L 3 (67) Al1ATE141R & 1
(28) B % L 3 (68) % hE2 /> BirH € 3
(29) % 4 7 4 13 sﬂ:(aar HAv)
(30) ¥ % =4 L 3 (69) F4 h A ¥ E 1
(31) w4 Kk L 3 (m)ﬁﬁ£ﬂ<&%&#ﬁ ) N 5
(2 A2 % - 3 A (GEFE i)
(33) {7443 L 3 (71) Féed fLemy N 3
(34) il FEF LT - 3 (A RYGEF Pett)
(35) R E I 74 E 3 (72) B * & F Ko L 2
(36) & # (74 B 3 (73) A3 B FHHAE &
(37) *=:F (7 4 & 3 B~ g2 k2 x 1
(38) FRAx % (74 & 3 'ﬁf%ﬁ)
(%)i%%ﬁﬁﬁ?f L 3 (74) ¥ FHRFIEGEIFHAe) | = 3
(40) ¥ 2 2 F oy % L 3 © #Hir:
(41) =4 1 FEE N 3 1.& kB i3 45 H 4 o

(z:? ,ﬂ T k) " 2.0 F AR K P PALRE] 0 T AL M L

A B IT o

FICET FOENCRIE

—_

IH

X
éS

i

114 # 02 * 04 p 337




Department of Marketing, National Chung Hsing University

Graduation Requirements for Students Enrolled After 2017

Items

Items

. Years of Enrollment:

Minimum years of enrollment : 4 years (5 years for
Veterinary Medicine)

Can be extended for 2 more years (excluding 2 years of
suspension)

I1. Minimum graduation credits required:__132 credits

111. Courses required by the university curriculum:

1. Physical Education: 4 credits, not included in the credits
for graduation. Athletes with outstanding sports
achievements will be handled according to the relevant
regulations of the Office of Physical Education and
Sports.

2. Service Learning | and Il: 2 semesters in total, O credits
(Not including “Service Learning I117).

3. English Proficiency Requirement: 0 credit.

4. General Education:

i. General core courses (10 credits)
> College Chinese: 4 credits

» Freshman English: 6 credits

ii.Other general courses (20 credits)

> At least 2 courses in different areas of Humanistic
Domain.

> At least 2 courses in different areas of Social
Science Domain.

> At least 2 courses in different areas of Natural
Domain.

» Our program belongs to the area of Business and
Management, therefore, only one course from this
area will be recognized.

» Our department doesn’t have the specific required
general courses.

> Extra credits can be counted in the graduation

credits.
V. Courses required by college curriculum:__29 credits
Course Title S%:;ﬁer Credits Remark

1. Economics (1) Semester | 3

2. Economics (1) Semester | 3

3. Accounting (1) Semester | 3

4. Accounting (1) Semester | 3

5. Statistics (1) Semester | 3

6. Statistics (1) Semester | 3

7. Management Semester | 3

8. Business Ethics Semester | 3

9. Financial Management Semester | 3

. Choose 1 course.

10. Seminar on Entrepreneurs| Semester | 2 |Overtaking can be
counted as

11. Seminar on Management | Semester | 2  |Professional
elective credits.

V. Required professional courses by the department:__16
credits.

Course Title Semester Credits
[Year
1. Calculus (1) Semester 2
2. Calculus (11 Semester 2
3. Marketing Management (1) Semester 3
4. Consumer Behavior Semester 3
5. Operation Research Semester 3
6. Marketing Research (1) Semester 3

V1. Minimum of professional elective courses:__45 _credits
VII. Other regulations: A maximum of _12 credits from

other departments can be recognized.

VIII. Minor Degree: If a student intends to study for a minor
degree, he/she will need to take 20 (or more) credits in
addition to the department’s minimum credits required
for graduation. For more details, please see the bulletin

of Curriculum Division website.
IX. Double Major:

The graduation requirements for students in pursuit of a
double major (department or degree program) shall be
based on the relevant regulations applicable at the time
(year) when the application was approved. Double major
students not only have to fulfill all graduation credit
requirements of their original major (department or
degree program), they must also complete all core
courses for the second major (department or degree
program) in order to be granted a double major degree.

X. Students who graduate from the study period of the
senior high school less than 6 years will be required to
take at least 12 extra credits in their graduation
requirements.
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Appendix

List of the professional elective courses of the department

Semester

Course Title Near Credits
1. Microeconomics — _offered by t_he Semester 3
Department of Applied Economics
2. Macroeconomics 7_offered by t_he Semester 3
Department of Applied Economics
g.oifgg)essmn Analysis (Advanced Semester 3
4. Electronic Commerce Semester 3
5. Econometrics (1) (Advanced Course) | Semester 3
6. Marketing Psychology Semester 3
7. Introduction to Business Semester 3
8. Organizational Behavior and
Management Semester 3
9. Marketing Information Systems Semester 3
10. Business Marketing Semester 3
11. Social Network Marketing Semester 3
12. Commercial Negotiation Semester 3
i?;pl:/ilgggitr:ng Data Analysis and Semester 3
14. Business Forecasting Semester 3
g uarentol | somesr |
éi.smgssagement of Distribution Semester 3
17. Product Strategy Semester 3
18. Marketing and Packaging Semester 3
19. Nonprofit Organization Marketing Semester 3
20. Sales Management (1) Semester 3
21. Channel Strategy Semester 3
22. Retail Management Semester 3
23. Internet Marketing Semester 3
24. Chain Business Management Semester 3
25. Innovation and New Product
Management Semester 3
26. Pricing Strategy (Advanced Course)| Semester 3
27. Brand Management Semester 3
28. Procurement Strategy Semester 3
29. Food and Beverage Marketing Semester 3
30. Health Marketing Semester 3
31. Promotional Marketing Semester 3
32. Advertising Semester 3
33. Marketing Planning Semester 3
34. Appraisal of Distribution Business | Semester 3
35. Leisure Management and Marketing| Semester 3

Course Title Semester Credits
/Year

36. Sports Marketing Semester
37. Marketing on Travel of Recreation | Semester
38. Service Marketing Semester
39. Life Structure and Consumer

: Semester 3
Behavior
40. Research Design & Consumer

; . Semester 3
Behavior Insights
41. Marketing Data Science Semester 3
42. Customer Relationship Semester 3
Management (Advanced Course)
43. Logistics Management Semester
44, Strategic Marketing & Management| Semester
45. Operations Management Semester
46. Supply Chain Design & Semester 3
Management
47. International Marketing Semester 3
48. International Business Management | Semester 3
49. Multicultural Marketing Semester 3
50. Consumer Decision Making Semester 3
51. Introduction to Marketing (1) Semester 2
52. Introduction to Marketing (I1) Semester 2
53. Business Role Playing Game Semester 2
54. Cases in Marketing (1) Semester 3
55. Cases in Marketing (1) Semester 3
56. E-Marketing Implementation
Seminar Semester 3
57. Business Management & Diagnosis | Semester 3
58. Introduce to Computer Science —
offered by the College of Semester 3
Management
59. Commercial Law — offered by the

Semester 3

College of Management
60. Social Enterprise Marketing Semester 3
61. Electronic Commerce (1) Semester 1
62. Electronic Commerce (1) Semester 1
63. Electronic Commerce (111) Semester 1
64. Integrated Marketing
Communication (Advanced Course) Semester 3
65. The Research of Affective
Computing and Artificial Intelligent on | Semester 1
Marketing
66. Critical Thinking Semester
67. Innovation & Creativity Semester
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Appendix

List of the professional elective courses of the department

Semester

Marketing (Advanced Course)

Course Title Credits
[Year

68. Contemporary English Thesis
Writing & Presentation (Advanced Semester 3
Course)
69. The Application of Marketing to Semester 1
Industry
70. Data Analytics for Marketing Semester 2
Research (Advanced Course)
71.The Psychology of Color in
Marketing (Advanced Course) Semester 3
72.Personal Investment Strategy Semester 2
73. Sustainable Development in Data
Science: Environmental, Economical, Semester 1
Managerial, and Health Perspectives
(Advanced Course)
74. Current Issues and Directions for

Semester 3

Notes:

1. The minimum of professional elective credits: 45 credits

2. The elective courses above are from the curriculum map
and may not be offered due to insufficient enroliment.
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