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Department of Marketing, National Chung Hsing University

Graduation Requirements for Students Enrolled After 2020

Items

Items

. Years of Enrollment:

Minimum years of enrollment : 4 years (5 years for
Veterinary Medicine)

Can be extended for 2 more years (excluding 2 years of
suspension)

V. Required professional courses by the department:__16
credits.

Semester

Iear Credits

Course Title

1. Calculus (1) Semester 2

2. Calculus (1) Semester

I1. Minimum graduation credits required:__128 credits

111. Courses required by the university curriculum:

1. Physical Education: 4 credits, not included in the credits
for graduation. Athletes with outstanding sports
achievements will be handled according to the relevant
regulations of the Office of Physical Education and
Sports.

2. Service Learning | and Il: 2 semesters in total, 0 credits
(Not including “Service Learning I1I”).

3. English Proficiency Requirement: 0 credit.

4. General Education : 28 credits

i. College Chinese: 4 credits

ii.Freshman English: 6 credits

iii. General Competencies:

Humanistic Domain, Social Science Domain, and
Natural Domain: at least 2 courses in different areas of
each Domain.

iv. Students of our department do not need to take the
“Information Literacy” course and won’t be counted in
graduation credits.

v. Our program belongs to the area of Business and
Management, therefore, only one course from this area
will be recognized.

vi. Extra credits can't be counted in the graduation credits.

1V. Courses required by college curriculum:__32 credits

Semester

Course Title N Credits Remark
ear

1. Economics (1) Semester | 3

2. Economics (I1) Semester | 3

3. Accounting () Semester | 3

4. Accounting (11) Semester | 3

5. Statistics (1) Semester | 3

6. Statistics (I1) Semester | 3

7. Management Semester | 3

8. Business Ethics Semester | 3

9. Financial Management Semester | 3

10: Introduction to Computer Semester | 3

Science

] Choose 1 course.

11. Seminar on Entrepreneurs| Semester | 2 |Overtaking can be
counted as

12. Seminar on Management | Semester | 2  |Professional
elective credits.

3. Marketing Management (1) Semester

4, Consumer Behavior Semester

WiwWWw|IN

5. Operation Research Semester

6. Marketing Research (1) Semester 3

V1. Minimum of professional elective courses:__39 credits

VII. Other regulations: A maximum of__13 credits from

other departments can be recognized.

Minor Degree: If a student intends to study for a minor
degree, he/she will need to take 20 (or more) credits in

addition to the department’s minimum credits required
for graduation. For more details, please see the bulletin
of Curriculum Division website.

VIII.

. Double Major:
Students who want to apply for a double major must
meet the following criteria:
1. Attaining an average academic score of 80 or above in
the previous academic year, and being ranked within the
top 10% of students in the class.
2. Conduct scores should be 85 or above.
3. Physical Education scores should be 70 or above.

The graduation requirements for students in pursuit of a
double major (department or degree program) shall be
based on the relevant regulations applicable at the time
(year) when the application was approved. Double major
students not only have to fulfill all graduation credit
requirements of their original major (department or
degree program), they must also complete all core
courses for the second major (department or degree
program) in order to be granted a double major degree.
Undergraduate students who did not complete or are
short of 40 credits for the second major must make up
for those credits by taking courses designated by the
second-major department or degree program. Suppose
any subjects in the list overlap with the required courses
for the original major. In that case, the corresponding
credits for the dual major will not be recognized, and
elective courses offered by our department must replace
them.

X. Students who graduate from the study period of the
senior high school less than 6 years will be required to
take at least 12 extra credits in their graduation

requirements.
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Appendix

List of the professional elective courses of the department

. Semester . . Semester .
Course Title Near Credits Course Title Iear Credits
1. Microeconomics — offered by the Semester 3 38. Multicultural Marketing Semester
Department of Applied Economics - A .
- 39. Nonprofit Organization Marketing Semester
2. Macroeconomics — offered by the .
. - Semester 3 40. Research Design & Consumer
Department of Applied Economics Behavior Insights Semester 3
3. Introduction to Marketing (1) Semester 2 41. Food and Beverage Marketing Semester
4. Introduction to Marketing (1) Semester 2 42. Business Marketing Semester
5. Introduction to Business Semester 3 43. Regression Analysis (Advanced
6. Electronic Commerce Semester 3 Course) Semester 3
7. Electronic Commerce (1) Semester 1 44. International Business Management | Semester 3
8. Electronic Commerce (I1) Semester 1 45. Promotional Marketing Semester 3
9. EIeCtroniC Commerce (“I) SemeSter 1 46. Marketing Planning Semester 3
10. Product Strategy Semester 3 47. Life Structure and Consumer
- - . Semester 3
11. Organizational Behavior and Behavior
Semester 3 -
Management 48. Health Marketing Semester 3
12. Commercial Negotiation Semester 3 49. Marketing Management of
. Semester 3
13. Channel Strategy Semester 3 Agricultural Products
14. Retail Management Semester 3 50. E-Marketing Implementation Semester 3
15. Marketing Data Analysis and Semester 3 Seminar
Application 51. Econometrics (1) (Advanced Semester 3
16. Operations Management Semester 3 Course)
17. Business Role Playing Game Semester 2 52. The Research of Affective
Computing and Artificial Intelligent on | Semester 1
18. Procurement Strategy Semester 3 Marketing
19. Internet Marketing Semester 3 53. Logistics Management Semester 3
20. Sales I\./Ianagem(?nt 0] Semester 3 54. Appraisal of Distribution Business | Semester 3
21. Cases !n Market!ng U Semester 3 55. Marketing and Packaging Semester 3
22. Cases in Marketing (1) Semester 3 56. Marketing Data Science Semester 3
23. Marketing Psychology Semester 3 57. Leisure Management and
24. Social Network Marketing Semester 3 Marketing Semester 3
25. Commercial Law — offered by the Semester 3 58. Customer Relationship Sermester 3
College of Management Management (Advanced Course)
26. Business Management & Diagnosis | Semester 3 59. Business Forecasting Semester 3
27. Chain Business Management Semester 3 60. Service Marketing Semester 3
28. Marketing Information Systems Semester 3 61. Critical Thinking Semester 1
i/sla. Innovatictm and New Product Semester 3 62. Innovation & Creativity Semester 1
anagemen — - 63. Contemporary English Thesis
30. Consumer Decision Making Semester Writing & Presentation (Advanced Semester 3
31. International Marketing Semester Course)
32. Supply Chain Design & Semester 3 64. Pricing Strategy (Advanced Course)| Semester 3
Management 65. Integrated Marketing
- - o Semester 3
33. Strategic Marketing & Management | Semester 3 Communication (Advanced Course)
34. Social Enterprise Marketing Semester 3 66. The Application of Marketing to Semester 1
35. Sports Marketing Semester 3 Industry _ _
36. Advertising Semester 3 67. Data Analytics for Marketing Semester 2
Research (Advanced Course)
37. Brand Management Semester 3
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Appendix

List of the professional elective courses of the department

Course Title

Semester
/Year

Credits

68. The Psychology of Color in
Marketing (Advanced Course)

Semester

69. Personal Investment Strategy

Semester

70. Sustainable Development in Data
Science: Environmental, Economical,
Managerial, and Health Perspectives

(Advanced Course)

Semester

71. Agricultural Marketing and Policy —
offered by the Department of Applied
Economics

Semester

72. Multivariate Statistics and Data
Analysis — offered by the
International Bachelor Program in
Agribusiness

Semester

73. Leadership and Management of
International Non-Governmental
Organizations (NGOs) — offered by the
International Bachelor Program in
Agribusiness

Semester

74. Agribusiness Management —
offered by the International Bachelor
Program in Agribusiness

Semester

75. Current Issues and Directions for
Marketing (Advanced Course)

Semester

Notes:

1. The minimum of professional elective credits: 39 credits

2. The elective courses above are from the curriculum map
and may not be offered due to insufficient enrollment.
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