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Department of Marketing, National Chung Hsing University

Graduation Requirements for Master Students Enrolled after 2023

Items

Notes

I. Years of Enrollment:

1. Minimum years of enrollment: 1 year
2. Maximum years of enrollment: 4 years
(not including 2 years’ intermission)

Part-time students may prolong years of enrollment for 1 more year.

I1. Minimum credits for graduation:__42 credits (Physical
Education and citizen national defense education are not
included), including:

1. Courses:
minimum of required credits:__ 12 ;
minimum of elective credits: 24 .
2. Master Thesis:__ 6 credits

Students are considered to have passed both academic and conduct
assessment with the grade of 70 or above. Students who fail in conduct will
be dismissed.

The average of academic grades comprises 50 % of the overall graduation
grades.

*Required credits+ Elective credits + Master Thesis = minimum

I11. Transfer credits: maximum__12 credits

According to NCHU regulation for credits exemption, students should apply
for credits exemption prior to the deadline of course add/drop.

IV.Undergraduate credits from discipline-related courses may
be counted as graduation credits: maximum__3 _credits

According to NCHU regulation, the number of credits students should take is
determined by their advisor or the department chairperson. Students who need
to take undergraduate courses for research purposes, besides the credits for
graduation, may take undergraduate courses with the consent of the instructor.
The course may be counted as graduation credits after obtaining the approval
form the advisor, and relevant department committee. Nevertheless, the
maximum for such undergraduate credits: 6 credits. If graduate students take
advanced courses as defined by the NCHU Regulations for Curriculum
Planning and Course Opening, a maximum of 12 credits can be counted.

V. Credits from other departments: maximum__9 _credits

Including inter-university credits.

VI.Core (required) courses and credits:__12 _credits
Core Course Title .
(College of Management) Credits Notes
1. Strategic Management 3 Select 1
2. Human Resource 3 courses from
Management the list.

3. Operations Management

3 |Overtaking can

be counted as

1. Extra taken core courses credits offered by College of Management will
be counted as elective courses credits of our department.

2. Students who fail the core courses should retake core courses.

3. Students who don’t complete core courses cannot graduate.

4. If the closure of “Marketing Management (II)” course lead to the
insufficient of the graduation credits, students should finish “Marketing
Management”(required course) offered by College of Management to
meet the graduation credits.

According to NCHU graduate regulation, students should take certain
prerequisite courses at the undergraduate level, which are decided by advisors
and chairperson. Prerequisite credits will not be counted as graduation credits.
Students are not eligible to attend the thesis defense until they complete the
prerequisite courses.

Oral defense comprises 50% of graduation grade.

Students must learn “Education on Academic and Research Ethics” course
and take the exam to obtain the certificate form the Center for Taiwan
Academic Research Ethics Education website. Each department may
additionally require the completion of professional academic research ethics
education workshops, which will be implemented according to the
regulations established by each department.

Master thesis should be written in English and oral defense should be carried
out in English. Students who fail oral defense within enroliment should retake
it next semester or year. If students who retake oral defense fail again, their
study will be terminated. The grade of those who pass retaking the oral
defense is uniformly calculated at 70.

4. Information Management 3 elective
5. Financial Management 3 credits.
Core Course Title _(Department of Credits
Marketing)
1. Multivariate Analysis 3
2. Marketing Management (1) 3
3. Marketing Research (l1) 3
VII. Prerequisite Courses (not included in graduation credits):
0 credits
VIII. Thesis defense:

1. Students should discuss with their advisors prior to the
end of first academic year.

2. Students must get the certification of “Education on
Academic and Research Ethics” course before the
application of the oral defense.

3. Students who complete minimum of enrollment,
fulfill graduation credits, and complete the draft of
thesis should apply for oral defense at least 20 days
prior to the oral defense. The passing grade for defense
is 70.

IX. Others:
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Appendix

List of the profession elective course of the department
. Semester . . Semester .
Course Title Near Credits Course Title IYear Credits
1. Marketing Planning & Strategy Semester 3 34. Sustainable Development in Data
2. Current Issues and Directions for Science: Environmental, Economical,
Marketing (Advanced Course) Semester 3 Managerial, and Health Perspectives Semester !
3. Consumer Behavior Theory Semester 3 (Advanced Course)
4. Seminar on Consumer Research Semester 3 i\Sr{a?;tCilcasl Network Marketing Semester 3
5. Marketing Theory Semester 3 36. Data Analviics for Market
- . . Data Analytics for Marketing
6. Service Marketing and Management | Semester 3 Research (Advanced Course) Semester 2
7. Brand Management and Strategy Semester 3 37. Customer Relationship . t 5
8. Decision of Logistics and Marketing | Semester 3 Management (Advanced Course) emester
9. Electronic Commerce and Marketing | Semester 3 38. The Psychology of Color in
- . Semester 3
10. Econometrics (11) Semester 3 Marketing (Advanced Course)
11. Time Series Analysis Semester 3 ?:9. Regression Analysis (Advanced Semester 3
12. Management Science Semester 3 ourse) -
13. Analytical Models in Marketing Semester 3 40. Thesis _ Year 6
14. Social Structure and Marketing Semester 3 ét.ulrzsce(;nometrlcs (1) (Advanced Semester 3
15. Product Strategy and Management | Semester 3
16. Applied Marketing Analytics Semester 3
17. Marketing of High Technology Semester 3
18. Advertm_ng and Marketing Semester 3
Communications
19. Integrated Marketing
Communication (Advanced Course) Semester 3
20. Pricing Strategy (Advanced Course)| Semester 3
21. Qualitative Research Methods —
offered by Graduate Institute of Semester 3
Sports and Health Management
22. Social Marketing Semester 3
23. Sales Management (I1) Semester 3
24. Channel Strategy and Management | Semester 3
25. Global Logistics Management Semester 3
_26. Appllc_atlon_of Simulation Theory Semester 3
in the Social Sciences
27. Seminar on Distribution
Semester 3
Management
28. International Marketing Semester 3
Management
29. International Market Analysis Semester
30. Trade and Marketing Semester
g%r.alg(/elultlcultures and Marketing Semester 3
gy_ - - Notes:
32. Seminar on Strategic Marketing s 3
Management emester 1. The minimum of professional elective credits: 24 credits
33. Contemporary English Thesis 2. The elective courses above are from the curriculum map
Writing & Presentation (Advanced Semester 3 and may not be offered due to insufficient enrollment.
Course)
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